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| am delighted to introduce the latest issug of
Sassy & Co magazine The objective of Sagsy &
-:U is to promote up .',:n.'_‘] COming as wr:‘" as eﬂgb-
lished foshion designers fram all over the world.
As such, our publication aspires to be vibran|
engaging and accessible, and at the same time
integrative and u;_'|'1-:_‘.||en;ir|:__',' n this issie we are
featuring Sassy & Co Style - o road filed with
oreloved aond sustainable r_'|r_';‘h|ng Ve are also
teaturing 4 amazing designers and on' the cover
is none ather than Stevern Ozbun- the man

behind Trading Llooks,

Meedless o say, any feature stories that you wish
fa subsmit, aither |'|r_'] virjl,_l-c_'.||':,-' or CI;_J!(J:’_‘.-I;J[(_‘.H‘."!’-_‘.":,-‘_
are much appreciated and will make a substan-
I'r_:|| conkr |:_:||_|H:,1r tca Ihrc:.1 SUCCESS of our F,1,_|l,'.u|-q_'-:_‘.fic‘.n
Best wishes and thank you in advance far your
contribution to Sassy & Co

low Duen
Editor-in-chiet
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50 how did Sqssy & Co, o magazing about up-and-coming fashion designers lead down to o road filled with preloved cloth-
ing? Well, with statistics becoming more readily ovailable we are able to fully realize just how domaging the fashion industry

can be fo our environment, This doesn't meon we have fo stop all fashion production and caoncel clothes! All it means, ifs thot ! . ’_:-'.- o '* L — _.. ,,,...: d ::. _:
like everything else, wa hove to move forward which means fo just do our part where we con, Don't know where o start " 1 P —— i =
regarding your fashion oddiction? Start wifh just being more aware of what the envirenmental problems are in our texfies - p—— " S — -
industry. Did you know that Australio fills more than 500,000 fonnes of textiles and leather in its londfills onnualiyv? And con you i TAME ' R e -""'* S e ..
believe that 30% of the world's water woste comes from the foshion industry® With fost fashion producing mass omounts of low Seiledib B L ANE 1 A S i "
cost ond offen low-guality items o consumer feels less oftoched to fhe clothes they buy and more willing to by things they'll T ke Crii ™ A . e g W
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Does this sound ke youd Well, vour
next step s fo discover what you can
do to help limif the waste, and can you
believe it2 It's shoppingl By chonging
your shopping hobits from  buying
brond new retal in bulk to buyving
preloved clothes, This means clothes
that have previously been owned
before, sometimes wom but are stll in
good condition for usa. Mow, before
you get grossed out or feel ashamed
to be wearng secondhond, fhink
about ol the clothes In your wordrobe
that you hoven't wom or have even
given away or fhrown out, Would you
offer it fo your friends and family fo
weard That's how it shoukd feel

Brand Ambassador TRINITY DAWSOM
Photographed by PEDRO VIRGIL
Saeyled by RAINE WEALANDS
Hair by MEG MOSS [Eclecric Crew
Makeup by SHEREE FARMER. (Lilac Beauty

ATRICIA TLAGAM
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Brand Ambassaders ROBRIE. TRINITY, M)

RLIKE h, |ASMIE NMATASHA, and JO]O

Phoreg hed by PEDRO VIRGIL

Styled by RAINE WEALANDS ¢ Haer by MECG MOSS (Eclecne Crew
Makews by SHEREE FARMER | Lilac Beaury

promise saniiary] How do we know this§ Because we hoave made P so! Sassy & Co s taking thal dingy op shop leal and fuming if info
tamething mang uxunous and funcAll of our products are not only athically sowced and washed but they are freated as i they wera a
fresasune we hove just had the plecasure of discovering. We believe prefoved clothe:s con leel ot exciling and glaomorous as buying Things
brand new, except it comes without the guilt of how it will affect the envirenment, We are committed fo finding unique, glomeorous, and
beautiful itams from o range of designert al a range of prices

Den'l balleve us? Brovwsa through our e v finedd wour oneen resasure. ..
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Photographed by JAMES MAD

Seyled by RAINE WEALANDS
Hair by MEG MOSS (Eclectic Crew)
ip by SHEREE FARMER. {Lilac Beaury)

Brand Ambassador ROBRE CANNER
Pharagraphed by PEDRO VIRGIL
Stvled by RAINEWEALANDS

Hair by MEG MOSS (Eclectic Crew

Makeup by SHEREE FARMER. { Lilac Beaury
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Styled by PATRICIA ILAGAN
Photographed by PEDRO VIRGIL
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Photogriphed by PEDRO VIRGIL
Styled by RAINE WEALANDS
Haer by MEG MOSS {Edectic Crew
Makeup by SHEREE FARMER ({Likic Benisty
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DESIGNER SPOTLIGHT: MEET jul=aSRgl=t"

Ogcimagys f

Heather is a Calorade-batad designer and awner of Allien Earth Designs. 5he i a fashion
designer, animatar, arliet, and is curantly finishing her masied’s degrae in coslumea
design, Sewing and creating have baen a parn of her life Snce she woat vary young.
Henwawer, she didn’t start lashion ond costurme dasign until 20100 n 2013 she created her
first wadarable art piece which wos displaved in Hawail Fashion Weak thal year. It wos
made enfirely of recycled material. As her desgns have grown through the vears she has
laund a nicha in avani-garde lashion with bhear Bre of parachule drasses, Most ol hear
designs are one-ol-o-kind or custom peeces, She always e to make hings unigue and
fur. 3amea of her procdest accomplishmeants have baan having three parachute drasses
ladtured in Basic Mogaane as weall as having design:s af a styla house in Los Angelas. This
yadr 2he will be anlaring o naw waarabls arl piacea in the Wadd of Wearabila Art compa-
lifion in New Zealand, Heather has many goal: and accomplishments for the next fiva
yvaars, lke warking as g costumea designer in Thealer, TV, and Fim. Sha alse hopes te
collaborata with mogazines on fulwre editonal pieces, Her love lor weadrable arl and
avant-gande will always play a part inowhataver the future may hold.

18 sassy AMD GO SASSY AND GO 17
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FEATURE

A veteran enfrepreneur, music produces, and home bullder, Steven
Qzbun is curently the CEQ of the sunglasses and apparel brand
IradingLocks com. He managed to grow his company from a feam
of 3 to well over 150 tearm members as wall os expanded their
praduct line from zero revenue to a whopping 320 milion annually.

Ozbun cals his fist tree love 1o be music. As an 80% baby, he was
influenced by some of the most iconic arists of all time such as Elvis
Cher, and Prince. Because of ths passion for the music Indusiry, he
establshed Spinindustry  Enterfainmeant which wos o production
company that produces his music, as well as undiEcovered talents, no
ane hos heard of yet, What's fruly unigue is the vislen Ozbun had for
this type of music - it was o blend of house music and hip hop which
is somewhere around 120 fo 128 bpm repeating hip hop phrases on o
house beat, Ozbun goes by the arist nome of "OI music nation.”
Under this name, he hos produced 20 onginal fracks and hos released
five mixes. From a possion project - Ozbun hos grown his passion
praject into something much meore.

Just recently, Ozbun founded "Continuum Residenfial” which & o
design and bulld firm specializing in finding first turm historical cond

daofe hemes and re-imagining them leaving character and modem
armanities. This Is all done while doing thelr best 1o wse the properties'
ariginal footprint

Criginally going to school te be an architect. the vislon comas
naturally for him. In the Confineum Residential porfolo are five
homes in different phases of construction In Point Loma spread out
acrass Ocean Beach, Sunset CHfs, Plumosa Park, and Loma Parlal
The properties span ocross architectural tvpes mid-century moedem
Tudor, Spanish, and beach bungalow - all homes are being re-imog
ined with hoted-like amenities and free 1o e modemized fioir

f b1.8 I\ In addition fo these beands, Ozbun also confinues to provide morket

e . : - s 7 Ing and strategic consulling services to select cllents in consum

ol er-driven industries. You can leam more information about these
T | N T R O D l I C | N G ) | sarvices via his website www stevenozbun.carm,

' L g : o ! % - -

: , 3 ; 3

Sassy & Co mogazine recently caught up with Steven to discuss his
joumey to entrepreneurship and here's what weant down

C | IS '_O M E R |8 O q Can you fell us mare abaut your journey fo enfrepreneurship?

2008 was o great year fo lounch a company, rght¥ For most

absolutely not, wWe didn't ket this get in our way, We hit the ground

ey rmarkefing ond website produets and the preblems they solved. |
loved the industry and the pecple. | had o blast, | loved what | did.

IDU—I- YOU R about 0 decade wa grew from o feam of 3 to well over 150 rELJ h

members, -:pu..n-n;cd-::-u_-rr:.rudu:‘ ne from zera revenue o 320 millien

1 recurring. annually and most of all, we were fithy rich In company

TEAM l:l RST culture. Our team loved thelr jobs and our clients loved ow team

' products, and successes

SAZSY AND GO 23
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Why did you start Trading Looks?
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Influencer and Modsl Kayla Ftrgerald for QP Mogazne

FEBRUAHY 2021

W

By,

company from a team of 3 to well over 150 K”LA

team members as well as Expandfd their FIHGE RALD

pmduct line j‘t’ﬂ'ﬁ"t zero revenue to a BY XENA PETERSON

Steven Ozbun is cm“renﬂy the CEO ::rfthe

EHHg[HSSES é:l]f'l_f/t H.FJPH_T"E[ iﬂl’ﬂﬂd rﬁ'&dil’l*

gLﬂDks.com. He maﬂagfd to grow his

sergiom Mooe! whnpp ng $20 million aﬂnua“}r.

26 SASSY AND CO SASSY AND CO 2
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Ever since she was o chid, Rozalia continuously developed her possion for
fashlon. In her creations, you'll be able to celebrate the beauty of nature
and the wonderful architecture of yow body. She feels inspred and
attracted by the "modem,” but always with faith in love fer froditional
reasons, and fhe handmade embraidery, which makes yvour special outfif
unique. She believes that women are designed to shine and be admired.
But women's sensual way of belng & Indeed empowered by what they wear
and how they wear it, Ths is why she cliows herself the chaenge of compli-
rmenting vour truly complex architecture. Some of her greatest- accomplish-
ments are NYFW, Abu Dhabi, Bratislovo, Beljing[with the price for The Maost
Creative Designer), Pars and she alse has plans this manth to open her own
showrcom in Timigoon, Romania, lulius Moll Lecation. I'f-’--" 4
s

28 sassy AND GO
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INTRODUCING PAVLINA

A USS

Povling started designing her fist collection in 2014, Her avontgordistic
collections hove been shown during Paris Foshion Week, since 2014, Sustain
ability alwoys had a key role in her business, For this regson, they produce
their collection mostly in their own studio in Hamburg, Gemany. They also
gucrantee that all used motenals ore from European or Joponese suppliers,
The knitweor [the only exception production-wise| & produced in Bulgoria,
the country where Povling woas bom

Paviing haos shown her collections on unways in London and Paris, They
have o growing network of stockists around the world including Egypt, ltaly,
Russio, Georgio, and the United Kingdom,
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(ovarrubias

Fermnanda Covamubias i o Mexican Eco-Fashion Dasigner and stylist with over 13 years of experence within the Fashion industny.
She curenily Eves in Geelong VIC Australia for 5 yvears ago.

Fernanda grew up sumounded by sewing machines and fabrics: as one of her closest aunties was o seamstress, Affer graduating
frorn the Fashion Schocl, she warked in different clothing foctaries, which gave her experience and knowledge in the clothing
manufacturing process, from swimwaear fo jeans, etc.

After a few years of galning experence in the fashion field, she lounched her own clothing brand label, which was mode of
Deadstock fabrics and was 100% locally made and distributed in Geadalajara Mesico.

After over o year Bving in Australia, she founded her own clothing brand, which bears her name Femanda Covamubias; which is
based on Upcycled and deadstock materials and is Australian-moade. She was a finokst af the last "We the mokers” Festival In
Geealong last vear.

She hos a blog, The Second Rurway, whera she promotes Sustainabde Fashion and Slow Fashion Shyling. She i also The Save The
Children Austraia offickal VIC's fashion stylist and runs Upcycling and styiing workshops for refuges women in Geelong.

Part of her job has been featured in local newspapers and maogazines like That's Australia. She aims to creale oworeness about
the impact that fashion has on the curent climate crisie and also in the Fashion worker's ivas,
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