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?‘ | mel someane today wht was shocked fo [earn
N . that | wos ctompletely comiortable  traveling
T aglene. Jo me. it owos natural Being o single,
. unmarsed cwoman never hincdered me from
8- indulging my wanderlust. And%Sn my encounter
, with this person.-it soodened me to learn that
they had never. gone ‘anywhere because they
1 thaught that they would be lanely travelng by
5 themselves Oh, the stories | could have fold
= Hrem
3 Beaar Sossy & Coreaders, fake this [esson away =
" with you. Never (et assumptions or that tear ot
i the unknown - hald you bockl This goes wilh :
Tdii every journey yvou take In vour life - be i laa §
= different country or o differenl camer, or even )
¥, making o néew friend or starting & new raelation-
; ship. Every experience can only enrich (hat)
-_ incredible miracle that is youl May you nevef
faste that bitter disagpointment of locking back
L # at your life, and wishing that you did more
- il.lh
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EOUAL IMAGE SALON

Equal Image Saolon Balmain is o welcoming salon located in the heart of Balmain We are a smal

ISE5

Boutique Salon that s able to affer the ultimate one on one experience. Bqual Imoge Salon specio

in the latest trends from colouring, precision autting, and various balayage techniques

Customer satisfaction is our priority. When you visit Equal Image Salon Balmain, your visit will be

greeted with o smile and with a consultotion in which we'l discuss the condition ot your hair, scalp,

preference style. and colour

...4

Products we carry: La Biosthetique # Olaplex

Services Offered - Cut % lodies Cut « Wash + Blowdry % Men's Cut « Wash « Blowdry < Kids Cut <
Blow Dry % Colour %+ Regrowth % Foil [ Highlights %= Baloyage / Ombre % Keratine % Fermanent
Straightening % Treatment and many more!

T ——

SPECIAL OFFER: 20% OFF ANY COLOUR SERVICES FOR THE MONTH
OF JUNE WHEN YOU MENTION “STARCENTRAL MAGAZINE"

EQUAL IMAGE SALON BALMAIN CUSTOMER SATISFACTION IS OUR PRIORITY
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Ellg B Mambetoy wos onginally boen and bred in Tedoes, she moved 1o Londan in 2011 1o bagin hear
coraear In fashion. The 2012 debut af har womansweaar lkabed Ele B Thou at Londan Fashion Week was
a kil and she guickly bacama the new desgner to walch. 'While her star wos on the nse, Elle was
dealt an unexpected blow derailing the launch of her empire for two years. Batrayved by o fiend she
wos lokely accused of a chime and spent fima in o mosmum-secwity UK prison before the US.
Governmen! stepped in to free har, Ble documented her unbalievable stary in her 2019 book
As34TDW: Ameancan Coplive which can be found an Appla. Through parsaeverance, she was abbe
te ture fragedy mle Mumph when she moved fo Los Angealas 1o ralaunch har womenssweaar line Ele
B Ihou which & now bigger than aver. Along with har Bagship store in the Baverly Canter, Elle 15
paoisad 1o change the parcaphon aof modest fashian wath her bold luery desgns. Elle's muiil-brand
hautique showcases nal only her own brand bul ofher Midale Eastamn brands such as Yataghan,
Okhtein, Az & Qsta, Semsam, and Ewropean brands such as Ecriteau and Dreambouls. Her [afes!
womansweor collection "Let the Stars Be Qur Guida” axhibils a constellaan map over Macea inan
industry pioneering anline virual presantation with the help of Egyption actrass Hoda Bl MU, This
hot young desigrer is moking haadlines in such publications as Forbes, Essancea, Glamaour UK, YVogue
Australio, and Maria Clare Arabio. A recent portner with Farfetch, Elle made exclusive color-nfused
modast designs for this international platform in celebration of Ramadaon, Elle lends her voice as a
FEED ambassador and together with Lowen Bush Lowen is helping provide meals ond support 1o
childran all aver the warld. Whan naet working o gving boack 1o her commuonily, Elle enjoys ke
rading. hiking, and spanding lme with has famiily.

Sossy & Co Magazine recently caught up with Elle fo discuss her journey in the fashion waorld and
hera’s whal wen! down:

1.How did you get inte the fashion industry ¥

Mo one nviled me that's for sure. | had this plan in my mind and et invited mysall in. | moved to
Ching to lsam abaut manutactunng balara moving 1o Londan and makeng my debut as o Landon
Fashion Wesak Daesigner.

2.What do you like most about being a designer?

1 am a craalar, 5o baing a fashion desgner allews me 1o ba innately who Lam. [1s such a Blessing to
he able te do what you love. Making custom pnnts and than imagining them into garmeants is such
Q dradarmy axpansnce.

3.Downside to being a fashion designer?

Thiare i na downside to baing o foshion dasignar whan i1 s your dream. Being a businass awnar nas
its ups and downs and 2 own challenges. but being a fashion designes s as fruly magicol and whim-
sicol as one would imagine. | bove k.

B sassvy anpien i< SASSY AND CO T
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DESIGNER

“The Elle B Zhou boutique is grow-
ing in some exciting new ways, and
I am looking forward to the future
of the company, the brand, and my
own personal growth.”

4 What has been the most memorable experience of being in
the fashion Indusiry so far?

My very fist opening of London Foshion Week with my
womnensweor line Ble B, Ihou is something | will never forget,
That moment for me represented so much maore than just the
unveiing of a new collection. it was proof to myself that | hod
evolved in fashion in o way that | never thought | 'would, os |
hod always been afroid of womensweor, | feared thot
wormnen wouldn't understand the designs | was moking for
them, The positive feedback was something | will abways hold
dear in that moment

5.Who hove been the most interesfing people you've met so
for?

FPeople ore people, whether celebrties or some of my best
clients in fhe Elle B Zhou boutigue. | om 30 honored to hove to
love and suppaort of 5o many people who love the brond and
the boutique.

& What has been the most valvable lesson you've leamed
while in the fashion Indwsiry. This can be aboul the industry or
about yourseli.

It*s reqlly important to be frue to yourself ond your own design
aesthetic, That's whot people will love and respect you for in
the end,

7. Is your fomily supportive of you being o fashion designer?

Absolutelyl My mom wos very supporiive from doy one of me
finding my passion in life. As a child, while | was very immersed
in arts and crofts and sewing lessons, | oo took tennis. bollet,
basketball, soccer, and baseball, My mom was adamant we
find our passion. She got o Ftfe bit nervous at times when |
would do something random in my career like up and mave
ta China. but she has always been supportive

&, If you could go bock in a fime machine fo the fime when
you were just getfing started, what would you do differentty?

Mever take that Virgin gym membership where | met the man

8B =assy aND G0

who stobe my idenfity.... In some woys, it's such a hard
question to onswer, | believe that evernything hoppens for o
reason so | fry to leom from the things thot hove hoppened
that | didn't ke ond would waont to chonge, no maotter how
dire they hove been.

7. What Is the best advice you have ever been given?

My mother has akways called me her mognum opus, meaning
“a laorge and important work of arf. music, or literature,
especially one regarded as fhe most important work of an
artist ar writer,” | was abwoys fold | was special, ond | believed
her, Even when it felt like the word waos agaoinst me. and in the
moments | fe2it alone, | believed in myself, Even if no one
befieves in you, always beleve in yourself,

10. What are your future plans? Inside your career or out of it In
yourself,

The Elle B Zhow boutique is growing in some exciting new ways,
and | am kooking forward to the future of the company, the
brond, and my own personal growth. | think I'm neary ready
to start having kids so that will be an exciting adventure of ifs
o] 'We'll see what happens, whatewver Allah wills,

The 'LIGHTHING FAST' Round:

1. Lost good movie I've seen: The Waornan In the Window with
Julionne Moore and Amy Adoms

2, Whaot do you consider beautiful ond why? Color, | just love it
it makes me very happy.

3. What haven't you done yet that you wish you could? | really
want to visit Tokyo, Jopan,

4. Complete this sentence: “If | haod no fear, I'd " Relax,

5. What Is the one "flow™ you wouldn't change obout yourseli?
I hove no concept of time and my intemal clock s genuinely
off. But it allows me to work fast and accomplish things foster
becouse | don't s2em realize it's onby been one wesk instend
of ane month, ar two months instead of 5 or é.
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FASHIONISTA

How do you walk the line between being unique and
having commercial appeal?

| set miy own gook and Boundanas, sol con't find it hard at
all. ©n my platform, | want fo stay ransporent and frue to
rmysall 0 | only colloborate with brands that sult my style
and brands | belleve that my audience would genuinaly
leve. Having so many content creators nowadays, it i
Impartant not to compara yoursell 1o others and belleve n
voursedl, | am aware that | am not for everyone, and | am
not frying o be. | focus on sharng what | love, and | am
happy my audiance enjoys it

Are there any key trends you've seen for this year?

Trends come and go and it B impossible 1o keap up With all
of tham. | personally focus mare on clostic and slaple
piecas when it comeas fo styling but ol course, there are
soma frends that have caugh! my altention. Staterment
sleevias, oversizad fits, shoulde-poadded plecas are some of
rmy favourites, Thene are 0 many ntarasting onas, but | only
go for fhe ones that sult my praferences.

What do you think about the state of fashion today?

| think there & o lof happening in fashien and | think that &
what confuses mos!t people who cannot fing thair own
style. Trends are changing o much, and people ore “fala"
whal they should wear bul they do nol consider many
impartant factors such a their personality, body vpe, of
Ifeshde. | would lke to sea, from ud comnsumeans more of o
peronal appreach to fashion. To stop religiously followin
trands and locuting mone on crealing your unitoe-styies
coursa, there is nothing wrong with buying tréndy itams, s
leng s you buy them becauss you genuinely. love fheam
not because you feel you should, or other peophe wear 7
TreaiT

What are the clolhes we can rid our wardrebes of thal are
considered very 'last season'? :

| do not think ihat we should add or remove lems from our
wardrobes based on frends, Why would you get rid ok o
coat thal works fer you and your closel anly because ol
people start wearng somathing diferent? | pefsonally stick
1o basic and staple pleces, and | build iy style arSomdg it
Sometimeas | will odd o trandy plece because | ke i, but it is
dhways something that | am planning on wearng ond
keaping for a long lime. | think people should focus more on
building a capsule wardrobe thal werks for their siyle and
lfeshde instead of lollowing trends,

What fashion advice would you give an emerging tashion-
ista?

| am not sure If | am in o place yet to give adwice, but i
fhare is something | have leamed that | could sharg with®
people who ome starting their joumey with fashion, 1T & to
stay frue fo yoursall. Do not fry 1o be ke @varyone alss
becousa then there & nothing that makes vou different.
Foiehion s for everyane, but style |s tomelhing very paersoanal 2

The fashion industry has changed so much in the past lew |
years, what is the best advice you would give for staying
ahead of the curve?

| arn still very new in he [oshion industry, 2o 18 hard 1o say.
| think we should treat fashion as a spoce that has alof to
offer and use |t in our own way, the way thal works for us, |
think It B not necessary fo “stay chead of the clirve”
because, in my opinion, that s nof the poant. Fashion shouwld
give us joy and freedom 1o exprast oursalves through it, not
cause heodaches and sirads 1o ba "the list”, af least rom
iy Sde, a5 a consumer and lashion [over.
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Madison Eley has always shared photos of her outfits and makeup
an Instagram, Bt it was the frst lockdown that poshed har craativ-
ity with the photos further,

She was studying for a mathematics degres at university and as her
contant reached more audiences and she storted posting on
Instagram mare regquantty, she reabsed that maths ust wasn't ber
passion aryrmare, 5o, she started working on her Instagram game
and as a resull, brands naturally cama aocross her prohile ong asked
to wark with her. It was a motura of luck, passion, and hord waork
thal has enatdad her to work with sevearal amazng brands, and ane
day, she's hoping that she can work fuli-time via her Instagram and
Youlube accounts. For now, sha's finishing up a master’s in market-
Ing and has securad a b in an nflvancer agancy called WYSPRE.

Sossy & Co Magoazine recantly caught up with Modison 1o discuss
her joumeay in the fashion waorld and hare's what went down:

Where do you usually shop? Are there any hidden gems when it
comes to snapping up some awesome designer clothes?

I tand to shop at really bose places, ke fara. Bul | hove bean
shopping ot The Rogged Pres! mora recentty, and even though
thay arer’t designer, | think they ore a hidden gem. Thay haove a
huge mix ol good quality basics and some really oul-there pieces,
but | am nolt sure loads of people know about tham.

What are your top fips when it comes to fashion for the cooler
months?

LAYERIMNG. Abkwvays do loyenng. Find lals of gkt pleceas that you can
stack on lop of each ather. That way you kasp warm, But the authit
is super chic foo. For instance, my go-to winter aulfit is a pair of
jeans with some high ankle socks that match the top colour and
soma boots. And then lover a long seeve, high-neck bodysuif with
a cuta tank fop over the top. Throw on a scorl, hal, and avan
glaves, And then fop it off wath a french coat aond a matching bog.
Parfact.

Can you tell us about your part in Seven Lions?

I am blassad 1o play Ophelia. Ophaia B a charoctar whaosa sala
rmission i to find the fruth across a Universe with good and awvil,
Ophaka realizes you can't have tha light without the dark ond seak
good from all waks of life, It has been a we honor to play this
charocter for aver thrae yvears now. The crew is family, and Seven
Lions is the maost incredibla EDM band to work with, Ophelia’s
paurney dermansirates how emalions franscend and the power of
graswih through yaars of visuals. The audiencea has grown and beean
a part of my life for three years now, and vice versa.

Seven Lions lovad the character of Ophelio so much; they actually
apanad thar cwn record abal colad; "Opheba Recards.” Thal is
ana ol the biggest complimants an ociress could ever recaivel
Mow Ophaka's ppurmey confinueeas.

What inspires you to be creafive?

Everywhare | look, | gain inspiration, and it sparks creativiby. Histary
inspires mea 1o be creative; alse, genarational lamily stories inspire
me. A 2ong g samathing you feelinsdea. . o story and messags thot
dasarvas to be shared with the sworld. Ovarall, i1's paople thol
inspire ma 1o be creative.

Is there anything special that you do to get into o creative mindsat?

I draw b get in a creafive mindsat, | leal like when | draw; it oiows
miy creative juiceas o flow freely, Whan | draw, my mind can think
autside of the box, just like the words and metaphiors within o seng,
| beBeve that these two artforms ron parallel with each other.

SASSY aND CO 15



What do you think about the state of
fashion today?

| personally think there s a lof of
prassure in fashion foday. To always
be posting something new and o
be wearng the lolest frends
Especially il you ara a new bloggar
trving to maoke it in the fashion
influencer industry. On my page., | iy
to repaat outfits as much as possible,
o showe evaryone that outfit repeal-
ing Is ok. Mo wail, scrap that, outfit
repeating is AMAZING, becouse i
means thera is bess waste and it &
more sustainable for the planat and
OLrsE|ves.

What are the clothes we can rid our
wardrobes of that are considered
very 'lost season'?

Skinny jeans. Mo one neads them
anyrmaore, Thay ara tha maost bonng
cut af jpans. You can choosa a slight
flare,  straight  lag,  boyfriend,
wida-lag, etc. which are actually
mara flatterng than skinny jeans for
mast Body fypeas.

What fashion odvice would you give
an emerging foshionista?

Weor whatevar mokes YOU happy,
Dar't woery  aboul  what othear
creators or people are wearing. Ba
unigquely you ond you can't go
Wrong.

The fashion industry has changed so
much in the past few years. what's
the best advice you would give for
staying ahead of the curve?

Be awara of the latest trends. Ba
owara of the bigger bloggers and
celebriies and what they are
waanng, because usually, that waill
start fo trend quickly. Create your
own trends foo, because that can
e rexally fun,

What inspires you to be creative?

Evarywhare | ook, | gain inspiration,
and il spoarks craativity.  History
inspires me lo be creative: also,
genarational family stories  inspire
me. A song i somathing you feel
inside... a story and massage that
desarvas o ba shared with tha
world, Overall, it's people that inspire
me o ba creative.

Is there anything special that you do
to getinto a creative mindset?

| drirw o gat in a crective mindset, |
feel ke when | draw; it allows my
creative juices to flow frealy, When |
draw, my mind can think outside of
the bow st ke the words and
metaphors within a song. | beliave
that thasa two artlormes run paraliel
with each other.
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SPOTLIGHT

EMERGING DESIGNER SPOTLIGHT: MEET MENNA

Menna Angharad Evans is a ér—ﬂld designer wha's located in
South Wales. She's cumently in her thind ond final yeor of sfudying
Foshicn Design ot Cordiff Metropolifon University.

Her brond “noturesthreadss” fiollows on from her groduate collec-
fion Gypsy Soul, As o designer. she's heovily inspired by noture,
Growing up, her childhood wos spent with her horses, sumounded
by the mast beaufiful things found in nature. Sha spent many days
creating and exploning, making dens in the ferns, unning barefoot
with hondmade flower crowns in her hair, and simply feeling free
and happy. She hos fond memories of hours spent exploring the
countnyside, the feeling of freedom and connection to nature fiows
naturaly within her, This way of Iiving tought her fo oppreciate the
beauty of the naturcl word, teaching her to make use of whot she
has arcund her ond fo source noturally and sustainably, Connect-
ing her childhood fo that of the Romony Gypsy's. her collection
Gypsy Soul is based around the life of the Romany Gypsy's. taking
inspiration from their free-spinted souls ond love for noture. Their
freedom fo frovel, explore new ploces, and ive a slower poce of
life: truly resonated within her. Inspired by the Gypsy way of "'making
something from nothing®. She has sowced materials she free-spir-
ited to create unigque designs. She simply sees the beauty in sustain-
ability, therefore her designs within her collection ore focused upon
giving discorded ifems o new purpose. Re-using found objects
repeatedhly through numerous textile technigues.

mMenna's designs are wvery fextie-based, wsing frodifional
techniques such os mocrome, crochet, notural dyeing. and
felting to creofe beoaufifully handcrofted designs. The main focus
of her collection is to create little to no waste through her design
processas, textile-based gorments are made with great care ond
precision. Her fabrics are pimarly up-cycled, sourced from
pre-owned cotton linen, giving her goment a free-flowing,
relaxed sihoustte, Matural dyes add another elemeant to her cloth
using the technique of rusting to add another loyer of texture and
achieving a unique print

Sassy & Co recently cought up with Menna and hera's what wenf
down:

How did you get into the fashion indusiry?

Growing up | was alwiays encouraged to be creative, my mum is
very creafive herself so inspired me ta have a go at lots of different
arts and crafts, My aftic hos olwoys been "mum's sewing room”
and it is full to the brim with fabrics. ims, ond evendhing | ever
waonted, giving me the freedom to make anything. | have fond
memoras of using scraops of fabric, cutting them up & tying them
arcund myself, making different dresses for myself fo walk up and
cowen the rocm as if it wos my cobwalk, | will abeonys remember my
mum teling me that art could never be wrong. nobody could aver
say what | mode was wrong and thot | could fruly moke whatever |
waonted, | loved that, Once lwas in comprenensive, | then began to
have textiles lessons, which | absclutely loved as itwas a lesson thof
| felt reqlty confident in becouse my mum had taught me fo sew
years prior, After school, | knew that | wonted to proceed on to
something textiles-based, fashion just seemed perfect for me as |

just loved working with different fabrics and textie technigues to
create something beautiful

What do you like most about being o designer?

What | like mast about being a designer i the freedom | have ta
create whaotever | want, Like my mum said, nothing | make con
ever be wrong and that's fruly just beoutiful,

What has been the most memorable experience of being in the
fashion industry so far?

Being o beginner within the fashion industry | have not yet had
manmy major expenences. But something that stands out for me as
an achievemeant within my fashion design joumey so far would be
my mini collection | created in my second year. This was the collec-
tion for me thot really mode me fall in love with what | do. Before
then | had found it extremely difficult to find my true oesthefic. |
hanestly felt lost and owt of place on my fashion cowse. But within
iy mini collection, | really focused on my ftexfiles & | discoverad
what | loved mostl This collection then went on fo inspire my
Groduote Collecfion

What Is the best advice you have ever been given?

The best odvice | have ever been given is to be frue to yourself as o
designer, Make sure that your project 5 something that you're truly
interested in. something that really inspires you. A collection doesn't
happen ovemight it's something thot you will be spending monihs
on, 50 it has to be something you have o genuine interast inl Moke
the colection frue to yourself and the experence will be much
rmore enjoyoble than doing choosing something just becouse
you've seen somebody ebe do it,

What has been the most voluoble lesson you've learned while in the
fashion indusiry. This con be about the indusiry or about yourself.

The mast valuakle lesson I've leomed would be to keep going. |
find the process of moking & designing garments can be daunting
at fimes. I'm a perfectionist. | love odding finishing touches and
finalising designs but the perod of fime when my work is half-fin-
ished con be very difficulf. It's somefimes hard to see past the
half-finished gorments in front of me and vision how it will look once
finished and sometimes this con cause a lock of mofivation. 5o, the
miast valuoble lesson 've leamed 5o far s just fo keep going, even if
vou feel omdous about how your work looks just know that it will all
weork out in the end

Whaot are your future plans? Inside your career or out of it.

| plon to develop my brond from my Groduote Colzction and
create my own sustoinoble business, | would like fo creafe one-off
garments as well as homewore and occessory pieces. With my
orand, I'd ke to colloborate with other creafives and offer closses
and falks obout my textie ond sustainability process behind my
orond. | am so excited for the future and am reody to fake any
oppartunity|
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Failepou Pani (othersise known as Fai) is the director and found-
er of Pocific International Runway [FIR] - one of the most promi-
nent Pacific/multicultural fashion companies. They source ouf
established ond emerging fashion designers from the Pacific
Region fo give them exposure fo the mainstream foshion
industry. They also fecch basic fashion design in PMNG, Somoa,
Solomon slands, and Ausfralio and provides mentoship in the
fashion industry, They always look for new faces within the model-
ling sector; collaborating with various groups, espacially with the
yvoung genaration to allow them to experience and work under
vemious designers or anyone in the fashion industry,

Basides Pacific infernational Runway, Foilepou is also the lead
designer and stylist far the clothing brand "Lepou” as well as the
directar ond licensee of Pacific Int RealEstate Pty Ltd - 0 compa-
ny that provides mentorship by guiding people in thair property
investment joumeay. Her averall goal is to be the best she can
ever be by sharing the gifts she hos been blessed with, Her
accomplishments include helping the young and mature know
and understand mainsfream fashion as well as guiding them to
produce ther fist collection via the FIR plafform. As the PIR
founder, she has enabled hersalf ples & designers to reprasent
their own culture (Samoa, Tonga, NI, Cock ksland, Soloman
Eland., and Austrolio) in Hollywood - ther garments wera
showcosed during the red carpet premisre for Disney's Mooana
held in Hollywood, Los Angeles, 5he was a part of the team that
took PHG textile printing to o new level by ufiising their artstic
skills ond enobling them fo design their own cultural prints an
fobric, whether it be hand-printed or sublimation  prints,
transforming their skills info o sustoinoble income. 5he has also
bean helping many families buy their first homes, dating right
back to 14 years ago. and now, she's helping them build thair
portfolio in property investment by teaching them fo become
more financially secure,

Qutside of work, she considers harsalt as just an ordinary person,
She's a devout Christian wha loves Jesus with all of her haart - she
considers Jesus as the corg of her life, She also loves hanging out
with her husband and kids, along with her extended family and

I: Al LE I:) I:) E N | | riends. She believes that having a balanced ite is impartant and
she's a firm believer in freafing others os you would want to be

treated. she doesn'l feal the need to look at what others ara

doing: she just focuses on what she can do because she knows

her worth 50 she has no fear.

Sassy & Co mogazine recently caught up with Failepow to discuss

her journey in the fashion industry and here's whot weni down:
PACIFIC INTERNA- e smimnstonhas

I storted atf the age of 11, helping my mather, Ane Fasavalu

Saipaio, when she was Q sewing teacher in New Ieclond,
Samoa, ond Australio, Watching and admiing what she did
mode mea want to get into the tashion industry,

NG AN A O il e e s e et
Creafing nothing info someathing, ako creafing garments where
| |—| E |_ E pO l I B RA N D the wearer gets to wear the dress net the other way oround., and
seaing your clients get the wow foctor not just the smile,
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What has been the most memorable experience of being in
the fashion indusiry so far?

ng mpleted
=| at tha n

m and em
11

What has been the most voluable lesson you've learned
while in the fashion industry. This can be about the industry
or about yourself,

Is your family supportive of you being o fashion designer?

5. my immeadiate farmily grew up with fabnic in their fo
aughs).

If you couwld go back in a fime machine to the fime when
you were just getfing started, whaot would you do different-

hoving my ]
omai Taoai with me

What is the best advice you have ever been given?

s Chirist as miy core
What are your future plans? Inside your career or out of it

onby am | o fashion de
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INDUSTRY

TIPS

(DAY H ITS TO MAKE YOU

most naupT& but eafing your greens and overall healthier s vital to looking ond feeling good, Before
: : need o remember fhat there are no shortcuts or miracles that can lost as long or hove such an
«1¥] murtm This includes odding those greens fo vour plate every day. cutting the unnecessary sugor out
i qfrmmssadl‘uuds find the organic ond moke it port of every meal,

s arswer, bul regular exercise i vitol fo looking betier and in fhe long run fesling great. Interval training
mast people as it altemates betweean high and low infensity activity, This bums faf for efficiently and
= mwwﬂﬁnu for @ longer and steadier pace.

afew af you. A dog con be rrmfhlngs fer many different people. but of dogs hove o wide amay of
ne. Dogs can help the¥ owners socially by giving them consistent inferaction, which helps with mental health
|¢ hﬁlfh!lmm through @ darker fime in ther lives. Dogs also provide an incredible incenfive to get up

thewr owners octive and healthy. According to o 12-yeor follow-up study. dog owners ore mare Beely o live
25 of cordiovascular disease and death.

' h;lgmpnq:h think of, Socially interocting with ofhers, whether on the phone or in person, will heip
her with fiends con be o great woy fo get out ond be oclive fogether.

_‘Fw'r people fruly occomplish. A close fiend once told me that many people start out frying to reach
 process. Do net get lost in chasing your dreams, Make sure you make fime fo practice whot mokes
 excuses to avoid it. If you fruly want fo do it you'l find o way.

m‘wl"lan you hove someaone else doing it with you, You'll be able fo keep eoch afherin check
5 to moks healthy living smpler. and o5 we already discussed it will help keep up your social
research, finding pecple who know what they're tolking obout or have alreody waolked this
: _ . ;anﬁhr living is net always easy. but it & one of the few ways fo five a longer and happier Ffe. Just
=y T = C +a-.
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CLEANGREEN

PROT

Non-EMO, organic,
plant-based, vegan
whole food

- INSHAKE

Alternative to

soy, whey and
millk prot=in

}
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Gluten, dairy,
sugar, soy, nut and
nightshade free

THE SEACRET SHAKE

The Seacret Shake is an organic
superfood blend that makes it easy to
get your daily recommended serving of
clean protein, It is a delightfully nutritious,
fibre-rich formula, which provides the
body with all essential amino acids.

WHAT'S IN A SEACRET SHAKE?

The Seacret Shake contains sprouted
brown rice, sprouted yellow pea, chia
seed, and other sprouted ancient
grains, These key ingredients are high
in protein, fibre, vitamin C, folate, and
beta-carctene = creating a powerful
natural blend of nutritional goodness.

The Seacret Shake contains a complete
amino acid profile, which means it
contains 22 amino acids including

the 9 essential amino acids that your
body cannot make itself. With each
recommended serve, the Seacret Shake
delivers an incredible 20 grams of clean
protein in only 120 calaries.

Why sprouted ingredients, you may ask?
Sprouting reduces levels of phytic acid
and enzyme inhibitors making grains
easier for the body to digest.

It is important to note that there are

no fillers, artificial flavours, sweeteners
or preservatives in the Seacret Shake.

It is oraanic, plant-based, vegan and
non-GMO as well as gluten, dairy, sugar,
say, nut, and nightshade free,

WEIGHT LOSS AND MUSCLE GAIN

The Seacret Shake is formulated to
assist in building lean muscle when
combined with regular exercise and
a healthy balanced diet,

PRO TIP

Combine two Seacret Shakes a day
with one healthy balanced meal

and exercise to support your weight
managemeant routine. You can also
spice things up by adding your cholce
of fruit and cinnamon to complement
the delicious vanilla flavour.

SPICE IT UP WITH A SEACRET RECIPE
Ingredients: 2 scoops Vanilla Shake

+ 1 scoop Seacret Greens Powder

+ 2 chopped apples + 1 tsp ground
cinnamon # 1/2 tsp ground nutmeg

+ 1 cup unsweetened almond milk or water,
Direction: Blend all ingredients on high for
30 seconds or until creamy. Enjoy!
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EVENT

By: Jil Antonio

This manth, Yogue Australio took over Comiogeworks Svdney, for
fhe &th onnuol 2021 Yogue Codes Summit, Featuring branded
octivotions, networking opportunities, and owse-inspiing talks by
fraillzlozing [female| keaders in Australion business, fashion, media
ond fechnology - Vogue Codes is an important yeary event that
celebrates women driving progress in their fields,

The summit welcomed on Impressive amay of keynotes and
panelists who shored their professional joumeys and insights with
on audience of occomplshed and ambitious oftendees.

Yogue Codes openly acknowledges that there is o deproportion
ote number of men working In 3TEM (Science, Technology,
Engineering, Math) careers, as compared fo far fewear wormen, As
a result, Vogue Codes works to redress this, championing equo
opportunity, and mativating women to navigate ouw increasingly
digital landscope in new ond innovotive waoys,

squarespoce's Chief Marketing Officer Kinjil Mathur kicked off the
moming segment, sharing about her journey to londing o job in
tech, ond stressing the importance of bullding o support network
to your coreer path. She revealed how modem-daoy sales ond
marketing is increcsingly driven ond informed by doto ond
stofistics. Later, Pip Marlow, CEC of tech-giant Salesforce fook to

1)

REVIEW

the stage - echoing Kinfl's thoughts, and eloborating on the
nteresiing grodual convergence of creativity, ort, and science.

With speakers spanning diverse fields in Foshion E-commerce,
Beouty, Custormer Design, aond Women's Health, a number of
nfluenticl Indusiry-leaders shared their forword-thinking tips, fricks,
and busiress Insights, answerng praciical questions submitied by
the audience.

The next two panelists, Including GlamComer's co-founder
Audrey Khaing-Jones, discussed the importance of sustainabiliby
o staving relevant in fashion, and drove home the role that
fechnology plays in making that vision a realify,

The Vogue Codes Summit, apty presented by Optus, and
wwpported by Audi, Estee Lauder and The Beouty Chef = & In an
nnovative and extroordinary event, paving the way for the
digital Innowvators of the future,

I between panel segments, guest: enjoyved interociive exper-
ences, Including Optus’ digital chorging stafion, Awvdi's electronic
e-tron car on display, Frank Green's reusable water station, and
plenty maore.

The vogue Codes In Conversation event will take ploce in Sydney
n July 2021,




GERMANI

JEWELLERY

Gemani Jewellery has been established
as an ltalian brand In Australia since 1985,
It became a household name for fine
jewellery when it became an exclusive
sponsor for the national TV show, Sale Of
The Ceantury’ from 1988 fo 2001

Gemani's exfensive experience  in
creating distinctive, cosmopolitan, unigue
and exquisite jewellery is evident as he
was awarded the prestigious Diamond De
Beers Awaords, designed and manufoc-
fured fine jewellery for fhe Soudi Royal
Farmily, Quaen Moor of Jordan, the Duke &
Duchess Of Wellington, Ezabeth Taylor,
Princess Dicgno ond other well known
intemaficnal dignitares around the world;
thus gaining him infemational recognition,

Germani houses a huge range of quality,
coloured gemstones and loose diamonds
sourced from Balgium, Switzerland ond the
Far East, Customers can enjoy the luxury of
purchasing directly from the wholesaler
and having the jewellery mode in-house.
Each design is iteralively reworked unfil it
fits the customer perfecthy.

Prices are exiremely competifive due o
the mognitude of Germani's operation,

Sl
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49 Johnston St, Annandale NSW 2038
Phone: 0416 095 875
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