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|| nos Deen r'-&‘rur|-,- :'! ':,"F!l\._]r."\- now since wea
released the first ever lssue of Sassy & Co
Magozine and | wont to both shere o couple
of thoughts. as well as wish you all the best for
202 Firstly, | want to thonk the greal peopls
behind Sassy & Co Magezine who are
trelessly working behind the scenes to ensure
that cur magozine and website is in tip fop
:-:}'.::pee You should all be proud of the sign fi-
cant contribution wou make ta the overall
Sossy & Co business. like ony business there
ore, of course, ways we could improve, Waork
ing together | am contident that we can
elevate Sassy & Co Magazine to an even
higher level this year: |'m definitely locking
torward to working with you all ogain for the
remamoer l::ll: ?::’? -.']r'(‘] j:'::l._ thosea E'.II ':f':':ll '.I'\"I"Il::l
just came back from a break, | hope you
enjoyed some much needed quality time with
tamily and friends. God bless

Milke lagan

Associate Editor

Equal Image Saolon Balmain is o welcoming salon loeated in the heart of Balmain. We are a smal

Boutique Salon that s able to offer the ultimate one on one experience. Fgual Imoge Salon specialises
in the latest trends from colouring, precision autting, and various balayage techniques

Customer satisfaction is our priority. When you visit Equal Image Salon Balmain, your visit will be
greeted with o smile and with a cnsullotion in which we'l discuss the condition of your hair, scalp,
preference style. and colour

Praducts we carry: La Biosthetique « Olaplex
Services Oftered - Cut < ladies Cut » Wash + Blowdry < Men's Cut « Wash « Blowdry < Kids Cut %

Blow Dry % Colour % Regrowth < Foil / Highlights % Baloyage / Ombre % Keratine < Permanent
Straightening % Treatment and many maore!

—

SPECIAL OFFER: 20% OFF ANY COLOUR SERVICES FOR THE MONTH
OF JUNE WHEN YOU MENTION “STARCENTRAL MAGAZINE"

EQUAL IMAGE SALON BALMAIN CUSTOMER SATISFACTION IS OUR PRIORITY
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FEATURE

DESIGNER SPOTLIGHT: LARISSA

Larissa Lampitelli was originally from Mew York and her passion for clothing starfed ot o young
age when she began working in a specialty shop that camied beautiful, luury lingerne, 3he
quickly recognized the exceptional quality that these products had and developed o deesp
appraciation for this form of precision and craftsmanship, She found that this is where her love
for lingerie began,

she studied at the Fashion Institute of Technology and worked as o designer for o licensing
sleepwear brand for years, 3he recently started her own namesake brand - Lorisso Kote Linge-
re, The line features ethically handorafted lingere for the modern woman seeking luxury and
individuality, 5he believas that women are g work of art therefore their lingerie should be foo.
With a strong commitment to providing women with self-empowerment, she has proven to her
loyal following that lingerie can be for them to assist them in fesling beawtiful inside and out,

Sassy & Co mogazine recently caught up with Larissa to discuss her journey in the fashion indws-
try and here's what went down:

How did you get into the fashion industry?

When | was young | worked of o specialty shop that caried silk ingerie ond orgonic soaps. | was
quickly drawn to these types of unique products, specifically clothing. and becaome interested
in the story of each garment; Who mode it% How wos it made? s it an ethical piece of clothing®
All these things are a reflection of what youw stand for ond what you weor can become an
extension of your personality, As o result, | studied design at The Fashion Institute of Technology
and specialized in Infimaote Apparel, | love the challenge of working with o small, delicate
canyas and making pieces that ore unigue and versatile and the one weaaring them,

What do you like most about being o designer?

| love creating! Being able to concepiualize a clothing idea and then the procass of making it
come to fruition is very rewarding, The process can be time-consuming and fedious, but when
you are doing something youw love, it con become quite therapeutic, It's icing on the coke
when g consumer is drawn to g piece I've made and decides to buy if,

The downside to being o fashion designer?
For me, it would howe to be the busingss side of having my own company, | am very creative
50 for me to sit down and crunch mumbers sn't alwoys fun, The cost of production con be

daunting as well — | might have g few idegs and products | want to release but will have to
scale down once | realize just how much it will cost for each ideaq,
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Whal has been the most memorable experdence of
being in the fashion indusiry so far?

My most memeorable experences would probably be
al the pop-up shops I've done In Mew York City.
Hustling and frying to get my product in front of as my
people as possible. Renging fram having pop-ups in
bars, the bottom of a mattress store (lol) fo eventually
eining anather brand and selling for a summer at a
starefront in S3oHo. | now sell fo speclalty boufiques
that appreciote efhical fashion ang mainly on my
website, but | still love joining o group of crfists for an
ccoosional pop-up and meeting new people.

Who have been the most interesting people you've
met so far?

| love meeting other local small business designers
wha are In a similar boat as me. Sharng ideos with
therm and being able to support ecch other means
wiz all winl

| also love meeting my customers and seeing people
in the clothing | make. When someone lkes a product
1o the point they hove fo weor It out of the store brings
me happy tears.

Whaot hos been the most voluoble lesson you've
leamed while In the fashion industry. This can be
about the industry or about yourself.

Push yourself o step outside of your comfort zone. |
am an infrevert at heart, so It's important for me fo
push myself and get out of my comfort 2one fo better
the brand, excel. and also grow as a person. it's
impartant to not wory about whaot other people think
of you. Go with your gut and follow your calling.

Is your family supporfive of you being a fashion
designer?

Yes, my family hos aways been supportive of my
drearms. They uvsed fo wormy about me noat having the
securty of o corporate job but once they saw | made
o few sales and It was more than a hobby forme, they
Were in my cormer.

it you could go back in a fime machine o when you
ware just gelting started, what would you do differ-
ently?

| would say fo intem for your dream company
because that will most likely result in o foot in the door,
| also think netwarking is key, you never know when of
wiherne o person you met along the way will be able to
help you in your career later on. | remember | pushed
rmyself to talk to one of my ideas at a fashion frade
show and that resulted in her recommending me for a
job.

Whal s the best advice you have ever been givenT

Keep hustling. You have to do everything It takes to
make the dream hoppen. Keep emoaoling fthose
buyers, pushing your product, and make It happenl
Mo one is going to hand your dreams fo you.

Whal are your lulure plans? Inside your career or out
of il

My passion right now is my clothing line - Larssa Kate
Lingere. This post year has set my praduction back a
little but my goal is to keep growing my business. | am
curently working on a sustalinable, sze-inclusive new
collection that's made In the USA.

8 sassy aMD co EASEY amMD CO
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~ FEATURED DESIGNER:ERICK A.
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Erick A, Lemos is a fashion designer who hails from Sonfe Dominge, Dominicon Republic, At o young
age. he has always been very curious, He has always liked creating fhings with his hands and exper-
imenting in all branches of art itself, His first iniroduction to the waorld of fashion was in 2012 when he
saw @ Comme des Garcons show and since then it has been an adventure. But in 2017 was when
he got his big break becouse he was able fo break into the fashion industry affer working
bockstage at various fashion shows and appearing in several editorials for magazines,

Sassy & Co magazine recently cought up with Erick to discuss his jourmey in fne foshion industry ond
hare's whot went down;

What do you like mest obout belng o designer?

‘What | enjoy the mosf is the creative process behind o collecfion, researching ond creating every-
thing frem scratch, ke testiles and sihouettes. Also, the connections thot con be made in the
creafive indusiry.

Downside to being a fashion designer?

| don't think there s o downside, onby that it is g very competitive indusiry, but on the one hond, it is
good because it requires yvou to give your best,

What has been the most memorable experience of being in the fashien indusiry so far?

| would soy fo be part of fashion productions in mogozines and runoways with wonderful pecple
But also having met my classmates who have become mare than friends.

Who have been the moest interesting people you've met so far?

All the people | have met hove been inferesting and impartant in my life. | hove leomed many
things from fhem and | will ohways be groteful,

What has been the most valvable lesson you've learned while in the fashion Indusiry. This can be
about the indwsiry or about yourself.

“All hard work has its rewards" no matter if it is in the fashion industry or outside of it,

if you could ge back in a time machine fo the time when you were just getfing starfed, what would
you do differently?

I wiould travel back in time to tell rmyself that | must be more owaore of the moments that | have lived
and oppreciate them o fitlle more

What is the best advice you have ever been given?

“If it fits In yowr mind. it fits in your wiorld," meaning: if we trust in ourselves we can achigve many
thirgs,

What are your future plans? Inside your career or oul of it

The first thing I 'want fo do i work with some established fashion brands, o get more experence and
then start my own brand. | om clear thot the future 5 uncertain so | will let it surprise me,

12 sassy AND OO
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EMERGING DESIGNERB-SROTLIGHT

Illeyho Czgen is a 28-year-old Fashion Designer based in
Berdn - she founded the brand Isolea bock in 2019, She
started dreoming about becoming a fashion designer at o
very young age but it tock her o long fime to moke the first
step towaords achieving thot dreom. She worked for about 5
years in fashion retall where she goined a lof of experiences
related to the industry before she finolly decided fto study
fashion design at the age of 25. She evenfually quit her job to
become an intem for o foshion designer in Berin and up to
naw, she fesls that the move she mode was the best deciion
she's ever mode.

Sossy & Co magozineg recently cought up with Illeyha to
discuss her joumney in the fashion industry and here's whot
went down

What do you like mest aboul belng a designer?

Whot | adore about being o fashion designer is that you don't
have to stick to any rwles. | can put my creativity, feelings, and
pesonality in one design to express my understonding of
fashicn.

The downside o being o fashion designer?

When you ore working all by youwrself, ke in my case it's not
that easy to be constanily crective ond productive. You need
breqks, especially creative brealks so that new ideos new
inspiration con orise. These times ore obwoys the hardest, you
are trying but you have the feeling that nothing is working ouf
as you imogine. It took me o long fime to find the right
handling for that.

Whal has been the most memorable experience of being in
the fashion Indusiry so far?

The most memorable expeience in the fashion industry so for
wias the fime | hod as an infem abrood in Barcelono, | hod the
chance to porficipate in foshion week Barcelona, It was my
first time behind the scenes of a fashion week, Everything was
new and 50 exciting. Professional models, successful brands,
the location, and orgonisation. A lot of new impressions and o
great experence,

Whao have been the most Inferesling people you've mel so far?

The rmost interesting persen | hove met so for related to fashion

=<ulelicl (/2

c/t

is Qlga, 5he & o foshion designer of the brond Menchen
Thomas. She wos like a role model for me, Although things
wara not working out she wos colm and still spread positiviby. |
remamber that | was gsking her how she can be that calm in
difficult sitvations and still moke jokes and things like that, She
told me that we always have the decision of how we react fo
this kind of situation, When everytning goes wrong why adding
more negativity with being angry or making more presare
When the feam is fine and in o good mocd yvou con conguer
every fence together,

What has been the most valuoble lesson you've leamed while
in the fashion indwsiry. This can be abowt the iIndusiry or about
yourself,

The most valuable lesson I've leamed is from nothing comes
nething. Even if it's 10 minutes you are putting into your
business or vour s2If vou should take that fime, Every day doing
at leqst one thing will cpen new doors, That's whot I've exper-
enced,

Is your family supporfive of you being a fashion designer?

My family is my biggest supporter, I'm so thankful for that, They
belisve in me sometimes maoare than I'm doing, to be honest
To know that | have such g supporfive fomily gives me strength
and motivates me.

i you could go bock in o time machine to the time when youw
were just getfing started, whot would you do differentty?

| think there is nothing | would do differenfly becouse every
expenence and leson leod me to this doy. I'm stll leaming
and I'm still making mistakes and |'m fine with that, this mokes
my wiork more personal and authentic | guess.

Whot is the best advice you have ever been given?

That small steps are important and okay. It fokes fime fo get
wihere you want to be, How you get there is more important
than when you get there,

Whot are your future plans? Inside your career or out of if.

My future plons are growing in the foshion industry as an

vpcoming fashion designer from Berin. | would love to show
my weork all over the world and see people weanng my visions

SASSY AND €O 17
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What message. if any, do you try to pul inte your work?

| want to inspire people. That's definitely what the
“BREAKOUT" song was about. On my first single “Taking
Ower LA" | wanted to show the realistic moments of all
the models that live here. 5o my message Is: Inspire fo
creafe and don't forget to have fun

What has been the most memorable experience of your
career so far?

Making my first music video “Taking Ower LA" | did
almost everything myself, starfing frem location scouting
and production ending with styling rmy outfits. | hod o
great videographer Maxim Puchkoy and amozing and
tfalented HMLUA Tetlana Kozak. It was so fun to leam how
to da it all. But | hope in the future | con have more help
and a bigger budget to have the whole team.

Do you ever find yoursell unable to express your creafiv-
Ity 1o the fullest? What kinds of things inhibll you?

| hove ups and downs just like all of us. Some days |
would have an idea and without even propery thinking
about it | would crticize it 50 much and put it aside
without even giving it o chance.

S0 answering your second question | would say that the
biggest things thot inhilsit ry arf are my insecurities and
self-judgment mentality.

Who s your grealest influence?

| can't really think of ane specific person who would be
a role model for myself. but | definitely had quite a few
examples of who | don't want to end up ke, so | fied to
da evernything the cpposite of whot |'ve seen they did

Do you feel that you chose your “passion” or did if
choose you?

| feel ke we've chosen each other, Since | was a little
girl locking so different groewing up in kozokhstan so
everyone would always say that this is what | should be
daing. so | grew up and chose fo do it

If yeu hadn't chosen your lleld, whal would your
alternate fleld have been?

| would've been an afforney and fight for human rights.
Whalt are your lulure plans? Inside your career or ouf of if.
| am ciming for a Grammy in the nearest future,

The ‘LIGHTNING FAST' Round:

1. Last good movie |'ve seen: The Maurtanian,

2. What do you consider beautiiul and why? The way o
oving mother looks of her child. Becouse there Is

niothing maore fouching and pure than thot.

3. What haven'l you done yet thal you wish you could? |
didn't buy o dogecoin & manths ogo.

4. Complete this sentence: “If | had no fear. I'd..”
parachute jump

5. What is the one “flaw” you wouldn't change aboul
yourself? My stubbomness

ra
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ULTIMATE HYDRATING
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A foshion designer is on
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sociefy dresses. But,
aond breathe fosh
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Three tips to bec _
®
a successful fashion

need o undergo an infem-
er. Your exper-
new people
o Chanel or

yf Sy a 65{‘6 !’:Hﬁr:} )

Aside from expensnce, you also hove to be business-minded.
Being in the foshion designing industry ultimately meaons thot
you are running a9 business. Hence, you hove to formilianize
yourself with bookkeeping ond inventory, among others. You
also hove to leormn how to meet the deodines of clents
sketch, sew, iron and pack their orders for them, and neteork
aor mnegofiote with suppliers ond vendors. |In all actuality,
being a fashion designer is not at all fimes as glamorous as
youl seem it is—that & just the tip of the iceberg. You also
nave to embroce the not-so-fun aspects of fashion

The skills needed

As o fashion enthusiast, you have to leam by heort ol the skills
needed in becoming one of the greatest fashion designers in
the business,

+ Flat Sketching. This skill requires important details of dress
designs put on paper. Drawing is just one thing, flat sketching
3 another. You must get to know how to manipulate Adobe
Photoshop ond llustratar softwore programs in order fo come

up with flof sketching

NN E S

« Computer Fregrams. [t would be more efficient if designers
design clothes using CAD, This way, you can edif youw work g
thousand fimes without hoving wasted thousonds of popers

« Draping and Paotternmaking. In crder fo moke swre that the
clothes you design will perfectly fit your model - yvou need to
hove a good grasp of these skills

« Sewing, F yvou ore just starting as a foshion designer, of
couwrse, you creqte your own clothes; thus, it is imperative that
v know how to sew, Droping, pattermmaking ond sewing
will guarantees o good output

« Crealing 3pecs in a Copycat World, This is measuring and
odding detail fo o gomment.,  This con be done using M5
Excel, Garment sizes and meosurements vary from company
te company, If vou are yet storting, all yvou hove to do s to
wisit different stores ond find gormments with good fit ond copy
the basic meosurements




FASHION SHOULD BE FUN, NOT A BURDEN

f you were born without the luxury of having spidery-long legs to get you to ploces

faster ond feel like you ore missing cut on a lot of tfrends; we might have a solufion for

you. Although we con't help you with the legs, we can mast certainly help with the

trend part, Let's foce it, one of the biggest trends af the moment is denim. Everyone

i5 wearng denim shirts, skirts, dresses, rompers, jumpsuits, shoes, and every other

clothing item you con think of, I's everywhere, it's kind of like an invasion of denim
Regardless. one of the best looks from the past come bock in style and we couldn't be
hoppier, Now that flares are acceptable without looking like you just stepped out of o 70's
catalog, there is o slight problem with this lock, People under 3°5 are not really wearing the
frend becouse they feel that they ore too short ond will probably drown in the jeans. Well
that's trve but, if it's wom right, anyone con wear it

3o how does one wear flores comrectly if they are not very fall? Easyl Lef's bregk it down
starting from the fop.

Being under 5'5, a person doesn't haove a kot of torso to work with, so if you have this
problem, we suggest wearing fitted fops or crop tops. Mothing boggy or loose that will give
off @ frumpy impression. Youw just want to lock lean

Skipping the jeans, ond going straight to the feet; it is important to add o bif of height to
yourself, You can do this by wearing wedges. booties, or even heels, All options will lock
great with the jeons regardless. It is just important to odd a bit of height to give off the
lusion of having longer legs. Flares are very long even if they are foilored; if fiots are worn
then the jeans will appear bigger, And that is what we don't wont

Ower here at Jossy & Co, we urge you to try flares today, give it o shot, Take owur tips and
fricks ond see if it works for you, If it doesn't then of least you know and you won't have fo
give any more of the fall people wearing flores dirty looks, Foshion is all abouf frial and error,
some frends work for us and some don't, And that's ckay, but it is abways fun to try, Remem-
er, fashion should be fun, not o burden|
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s o model warking and attempling e remain

campelitive in an ndusiey that & nundaled by

hopeatuls [and by those who are aven willing lo

woark for frea)] you may lind yoursell facmg an

increasinghy difficult situation regarding how much
you coan gel paid. Thare teams fa be no end 1o the cumant
situcation whera models willingly put their hands up for work
thiat is urpaid in returm for means "exposura’,

Henwewer, il you are an axpanancad madal you should never
sall yoursell shorl, alvays keeping in mind that you are
parforming 9 valuable service and end product far o
commercial entarpnse, Il you are a model working lor o
business makng a profit you ana lagally enfilied to a minmum
rate of pay, Otherwisa, the commercial enterprise thal hos
employed your senica may be in breach of legisiatian and
Bable o pretacution,

Fair Work Legelation govems he minimum casual rates for
madels, Modaling for still phatagraphy, TV, of movie appadar-
ances atirocts a lull day pay rate of $514.53 and for up o an
hour attracts a rafe of $106,43. Madelling work at frada shows
or parades atfracts a full-day pay rate of $234.84 and a single
evening show | 1hr] atfracks 317641 Casual modeals ara alsa
enfitled to dauble pay cn public holidays

INFO

For more information and all details regarding minimum rates always refer

ment’s Fair Work website: www. falrwork. gov.au

It you do nat have an ABN these pay rafes apply as you are
alfaclivaly working as o caseal modal. This means that il "W
are paid o rate that kn'l In cecordance with mn’ﬂﬂm
rate that yau can complain and that employers are kable o
legisiaticn,

If you are working under an ABN you need 1o keep in ﬂﬁﬂ
thal you are aperafing as an Independent Contracior, You
naed fo sel voursall pay rates that are fair (it would b&h‘b&jﬁ-
[alow [he minrmum rales oulined on the Foir Work | -3
phus you need o factar in an exira percentage for GST m
faxes), Also, so that you are covered lor and injuries resulfing
fram your job you will neaed 1o ensure that you take oul your
owr Public Liakility Insurance,

Valuing your wark as a model is incredibly impariant. Thisi ¢
only because you might actually be able 1o pay m%
you shand firm on your worth but clsa sa that 1I'|-H‘!|'!ﬂ,,lﬁ'|t‘5lI
confinug 1o axslt, Frae workfwork foe "elqusum.
crealtive professions, undervoluing the 'M:ﬂ: al
models [ond clso entertainers and arfisis) By not
them to thrive, or even in most coses, o r’ﬂﬂrﬂf
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Lux was a one-of-a-kind fashion extravadanza - it was a
neon-themed fagshion show ingpired by Victoria's Secret.
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GERMANI

JEWELLERY

Gemani Jewellery has been established
as an ltalian brand In Australia since 1985,
It became a household name for fine
jewellery when it became an exclusive
sponsor for the national TV show, Sale Of
The Ceantury’ from 1988 fo 2001

Gemani's exfensive experience  in
creating distinctive, cosmopolitan, unigue
and exquisite jewellery is evident as he
was awarded the prestigious Diamond De
Beers Awaords, designed and manufoc-
fured fine jewellery for fhe Soudi Royal
Farmily, Quaen Moor of Jordan, the Duke &
Duchess Of Wellington, Ezabeth Taylor,
Princess Dicgno ond other well known
intemaficnal dignitares around the world;
thus gaining him infemational recognition,

Germani houses a huge range of quality,
coloured gemstones and loose diamonds
sourced from Balgium, Switzerland ond the
Far East, Customers can enjoy the luxury of
purchasing directly from the wholesaler
and having the jewellery mode in-house.
Each design is iteralively reworked unfil it
fits the customer perfecthy.

Prices are exiremely competifive due o
the mognitude of Germani's operation,
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49 Johnston St, Annandale NSW 2038
Phone: 0416 095 875
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